ASR, R,L, Beard of the Syracuse Division developed his own program for F.E.T. 
week, which netted him 1,744 signatures against the tax increase. 

He targeted 6 of his largest accounts, one being an Indian Reservation call that 
sells approximately 35,000 cartons per week. Working with store personnel, 
they determined the busiest time of the week, and ASR Beard was there aquiring 
signatures from customers and handing out his own F.E.T. packet, which 
consisted of: (A) Why a cigarette tax increase is a bad idea (cards). 

(B) A representative list of names, addresses, and 
phone numbers of the House and Senate officials. 

(C) Copies of 3 letters in which to write their elected 
officials in Washington opposing the tax increase. 

Truly, ASR, R.L. Beard did everything he possibly could to help fight the F.E.T. 
increase. 


Syracuse Sales Rep, N.A. Natalini sold the Taylor Oil convenience store chain 
(6 stores) a Camel cooperative buydown program for the month of February. 

This chain, dominated by the Philip Morris Masters Program, elected to reduce 
its price .260 with RJR buying down .200 and the chain .060 per pack. The 
chain agreed to advertise in 3 local newspapers (no cost to RJR). Temporary 
displays and POS materials supported this promotion all month long. 

The results were 3,452 packs of Camels sold in a 4 week period. 
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